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DEAR  YOUTH: 

This  clothing  unit  has  been  written  to  help  you  better  understand  yourself 
and  your  place  in  society.   It  should  also  help  you  become  more  aware  of 
human  relationships.   This  material  is  intended  for  use  by  groups  of  young 
men  and  women  between  1^  and  17.   It  should  be  used  as  a  GROUP  PROJECT  with 
an  adult  leader  acting  as  a  consultant. 

WHY  TALK  ABOUT  WHAT  CLOTHING  COMMUNICATES?   Research  has  found  that  people 
are  usually  judged  by  appearance  in  first  impressions  whether  they  know  it 
or  not  and  whether  they  like  it  or  not.   You  can  find  out  what  CUES  people 
use  in  making  these  judgements.   People  also  use  clothing  to  manipulate 
other  people. 

We  will  use  the  word  clothing  in  reference  to  the  TOTAL  APPEARANCE.   It 
includes  such  items  as  accessories,  hair,  make-up,  grooming,  posture, 
mannerisms,  facial  expression  and  clothes.   When  we  view  a  person,  we  see 
all  of  these  together  as  well  as  the  separate  breakdown  of  items  worn. 

Some  of  you  may  respond  hesitantly  to  a  clothing  unit  by  thinking  "But  I'm 
not  that  interested  in  clothes."  People  vary  in  their  interest  in  clothes. 
Some  research  has  found  THAT  interest  in  clothes  is  greatest  during  adoles- 
cence; THAT  people  who  have  a  high  interest  in  their  appearance  are  more 
socially  oriented  than  those  who  have  a  low  interest;  THAT  a  person  who  is 
self  assured  socially  will  probably  not  place  quite  as  much  importance  on 
clothing  as  the  person  who  is  not  so  sure  of  himself  socially;  THAT  people 
of  a  higher  socio-economic  status  have  more  interest  in  clothes  and  more 
awareness  of  their  significance  than  do  people  of  lower  social  class. 

Content:   Your  unit  includes  an  INFORMATION  SHEET  and  EXPERIMENT  GUIDE.   The 
Information  Sheets  are  to  be  read  before  and  after  the  discussions.   They 
will  help  to  answer  some  questions  you  may  have.   The  Experiment  Guide  is 
for  you  to  use  during  the  discussions  and  after.   It  is  meant  to  give  you 
experiences  in  understanding  what  appearance  communicates. 

Caution:   The  research  reports  are   NOT  to  be  taken  as  the  final  word  of 
truth  on  any  subject.   Many  of  the  findings  are  still  theoretical  and  not 
necessarily  true  for  all  groups  of  people.   Challenge  the  information  pre- 
sented and  most  of  all MAKE  YOUR  OWN  OBSERVATIONS  ABOUT  OTHERS  AND 

LOOK  WITHIN  YOURSELF  AND  YOUR  OWN  EXPERIENCES  TO  SEE  IF  THEY  AGREE  WITH  THE 
INFORMATION  PRESENTED. 
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S  incerely  yours , 


J 


Cloth  ing  Speci  al i  st 
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Clothing  and  Appearance  Speak  a  Silent  and  Subtle  Language 

Clothes  are   an  expression  of  social  behavior;  they  develop  within  a  social 
si  tuat ion. 

Clothes  are  an  important  way  of  helping  you  figure  out  other  people. 

Clothing  identifies:   ROLE,  JOB.  SEX,  AND  AGE. 

What  First  Impressions  Tell 

ROLE  -  A  person  plays  a  role  in  each  social  relationship  he  enters.   One 
is  therefore  likely  to  play  many  roles  during  the  day.   Role  play- 
ing makes  up  much  of  one's  everyday  behavior.   Many  times  roles 
overlap.   Common  roles  are  student,  doctor,  a  friend,  boy  scout, 
skier  and  sister.   We  can  often  identify  a  role  by  the  appearance 
and  clothing  of  a  person. 

JOB  -  Some  researchers  consider  a  job  as  one  of  many  roles.   We  will  de- 
fine a  job,  however,  as  a  specialized  occupation  at  which  a  person 
makes  a  wage  or  salary.   Most  jobs  have  certain  dress  expectations. 
Examples  are  waitress,  professor  or  construction  worker. 

APPEARANCE  EXPECTATIONS  ARE  MORE  DEFINED  FOR  SOME  ROLES  AND  JOBS  THAN  OTHERS. 
We  may  have  a  slightly  more  definite  idea  of  how  a  waitress  should  dress  than 
we  do  for  a  college  professor. 


/CIJTH       INTERPRET  ATI  CIvl 


€F      R€LE  $ 


RCLES     VERSUS    JCBS 

Some  researchers  distinguish  precisely  between  the  definitions  of  job  and 
role.   McLuhan  said  that  unlii<e  a  job,  a  role  is  total:  one  assumes  it, 
identifies  completely  with  it,  steps  into  it.   He  also  said  that  today's 
young  aren't  interested  in  jobs  that  mean  fragmented,  specialized  work,  but 
are  interested  in  roles  in  which  they  can  participate,  become  totally  in- 
volved.  You  participate  in  a  role  and  dress  accordingly.   You  cannot  par- 
ticipate in  a  job;  YOU  WORK  AT  A  JOB  AND  WEAR  A  UNIFORM   (McLuhan  1968:166). 
Whether  this  uniform  is  a  business  suit  or  white  dress  makes  little  differ- 
ence, it  is  still  required  by  the  job. 

Another  researcher  said  that  dressing  for  a  job  came  after  the  industrial 
revolution  when  a  large  class  of  business  people  emerged.   Before  that  time, 
man  dressed  more  for  a  role  such  as  a  ruler,  scholar,  man  of  God,  or  leisure 
class  gentleman.   Today's  businessman  does  not  dress  for  his  role  as  a  man' 
he  dresses  for  his  job,   A  lawyer  will  think  of  himself  first  as  a  lawyer, 
then  as  a  man.   Men  are  people  who  wear  uniforms  and  women  are  imprisoned 
in  fashion.   Today's  youth  are  rebelling  against  the  rigid  dress  require- 
ments imposed  by  jobs.   They  are  interested  in  being  men  and  women  first  and 
are   dressing  for  such  roles  as  motorcyclist,  surfer,  hippie,  rebel,  etc. 
Today's  youth  feel  freer  to  dress  in  terms  of  how  they  think  about  themselves 
(Di chter:42-3) .  This  attitude  influences  dress  of  all  Americans. 

SEX     /VND    A€E 

SEX   -    Clothes    usually    identify    the   sex  of   an    individual.      We   associate  skirts 
and    longer   hair    for   girls    and    trousers    and    shorter   hair  with   men.      The 
hippie   generation   has    changed    this    association.      Sharp   differences   which 
marked    the   past   are   disappearing.      Men    and  women    are   dressing   more   alike. 
They    share   hairstyles.      Men  wear   jewelry.      Men    are    interested    in    scents, 
hair   dyes,    and   cosmetics.      Today   men's    and  women's    feelings    about    them- 
selves  are   becoming   much    alike.      This    is   being   expressed    in  more   similar 
dress        (McLuhan    1968:155) • 

AGE  ~  In  the  past  we  associated  certain  kinds  of  clothes  as  appropriate  for 
different  ages  of  people.  Age  boundaries  have  weakened  and  today  all 
clothes    are    for    the   young the  young-young    and    the   older   young. 
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H€W   ARE    IMPRES$I€NS    F€R>AED 

Your  past  experiences  with  a  role,  job  or  group  give  you  the  visual  image  of 
the  expected  dress  of  certain  roles  or  jobs. 

When  people  conform  in  their  dress  to  others  with  whom  they  associate,  the 
total  group  presents  a  role  or  job  image  to  others. 

Example:  The  dress  of  the  hippie  is  well  recognized.   Whenever  you  see 
someone  in  such  dress,  you  assume  he  is  a  hippie.   Your  past 
experience  with  people  dressed  this  way  has  told  you  that  you 
can  rely  on  this  clothing  cue. 

Your  values  and  Interests  influence  how  you  see  others  and  the  judgements 
you  make  about  them. 

STERtCyyPES 

These  are  images  you  have  of  the  way  people  in  certain  roles  or  jobs  should 
look  and  act.   You  have  seen  how  the  image  of  the  hippie  may  be  a  stereo- 
type.  Stereotypes  can  often  lead  to  prejudice.   You  can  check  prejudice  by 
shunning  labels  and  committing  yourself  to  personal  involvement  with  others. 

THE  MORE  YOU  KNOW  ABOUT  OTHERS  from  the  stereotyped  role  or  job,  the  more 
that  stereotype  breaks  down  and  YOU  SEE  THEM  AS  INDIVIDUALS. 

At  your  school  almost  everyone  will  seem  to  dress  differently.   BUT  if  you 
look  at  your  entire  community  or  different  communities  in  the  United  States 
and  other  countries,  you  can  get  an  idea  of  how  groups  of  people  participating 
in  similar  jobs  or  roles  tend  to  "ALL  LOOK  ALIKE." 


People  tend  to  dress  similar  to  the  group  they  feel  they  belong  to  or  WISH 
to  belong  wi  th. 

A  person's  dress  may  look  "funny"  or  out  of  place  only  if  he  is  dressing  for 
one  job  or  role  while  being  in  a  completely  different  one. 


FI^DI^JC    €UT    ABCIJT    ACCEPTABLE 

DI^ESS 

Although  researchers  are  saying  that  the  present  YOUNG  generation  is  feeling 
freer  to  dress  in  terms  of  how  they  think  about  themselves  and  rejecting  job 
restrictions  in  dress ,  it  may  be  a  wh  i 1e  before  the  pub  lie  will  feel  this  ^way. 
In  order  to  get  certain  jobs  or  play  definite  roles,  there  are  some  dress 
expectations  that  if  followed  can  often  help  one  to  be  more  successful. 

If  you  are  concerned  with  what  other  people  will  think  of  you  in  a  certain 
role  or  job,  then  the  procedure  below  will  help  you  translate  what  you  find 
out  into  acceptable  clothing  behavior. 

YOU  CAN: 

a.  Determine  the  role  or  job  for  which  the  clothes  are 
to  be  worn. 

b.  Get  a  consensus  of  what  the  role  requires.  You  al- 
ready have  done  this  if  you  have  asked  your  friends 
what  they  were  going  to  wear  the  next  day  to  school 
or  to  a  party  or  dance,  or  on  a  particular  job. 

c.  Get  advice  from  the  kind  of  people  you  want  to  impress. 

d.  Make  your  own  random  observations  on  what  others  in 
the  role  or  job  wear. 

e.  Make  a  "Fashion  Count."   It  Is  more  time  consuming  but 
a  more  reliable  guide  for  finding  out  the  norm  of  dress 
for  certain  roles  or  jobs.   We  should  make  a  distinction 
here  between  fash  ion  and  high  fashion.   Fashionable  dress 
for  a  particular  job  or  role  is  what  the  majority  of 
people  presently  In  that  job  or  role  are  wearing.   It  is 
a  norm.   High  fashion  is  the  trend  toward  which  fashion 
is  moving  but  at  the  present  time  Is  practiced  by  only 

a  few  people. 

YOUR  EXPERIMENT  GUIDE  TELLS  YOU  HOW  TO  DO  A  FASHION  COUNT. 
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EXPERIMENT 


LEARNING  ABOUT  STEREOTYPES 


1  ^^ 
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Role  or  Job  He/She  Represents   What  Aspect  of  Appearance  Prompted  This  Response? 


e. 
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Do  you  like  the  clothes  people  wear  in  the  roles  or  jobs  that  appeal 
to  you?  What  kind  of  clothes  are  usually  worn?  Write  about  them  here. 


Do  you  think  any  of  your  roles  ever  present  a  stereotype  to  other 
people?  What  is  it?  Write  about  when  and  how  you  might  present  a 
stereotype. 


Have  people  ever  treated  you  with  more,  or  less,  respect  because  you 
did  not  present  the  appearance  expected  at  certain  places  or  on  specific 
occas  ions? 

Example:  You  may  have  gone  shopping  in  cutoffs  or  similar  wear.  The 
clerks  ignored  you  and  did  not  go  out  of  their  way  to  be 
helpful  or  polite.   At  another  time  you  may  have  dressed  up 
and  the  responses  obtained  from  others  were  much  more  positive. 

THIS  MAY  BE  BECAUSE  OTHERS  ALSO  HAVE  AN  IDEA  OF  WHAT  THE  DEGREES  OF 
ACCEPTABLE  DRESS  ARE  FOR  VARIOUS  JOBS  OR  ROLES. 

When  you  fit  the  image  of  the  most  acceptable  dress,  you  naturally  get 
more  positive  responses  from  others. 

Write  down  some  of  your  experiences  here. 
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a.  Decide  what  you  want  to  count.   It  may  be  length  of  hair  or  skirt 
length  or  any  number  of  fashion  items  worn  for  a  role  or  job. 


^   b.  Choose  the  place  or  occasion  that  most  people  wear  what  you  want 
T)  to  count  and  go  there.   You  observe.   Stand  in  the  door  where 

(^  people  come  in  or  leave  and  count  everybody  that  goes  by. 


c.  The  longer  you  count,  the  more  accurate  your  results  will  be.  One 
hundred  people  is  a  good  number  to  count.  in  about  10  minutes  you 
should  get  a  good  idea  of  a  trend. 


d.  Use  the  Fashion  Count  Form  and  total  each  category  when  you  are 
through. 


e.  Bring  the  results  to  the  next  meeting  and  write  a  short  summary 
of  your  findings  under  Experiment  2  on  page  21  and  bring  to  the 
next  meeting. 


TO  KEEP  THE  COUNTS  CURRENT,  YOU  WILL  HAVE  TO  MAKE  UP  YOUR  OWN  CATEGORIES 
FOR  EACH  ROLE  OR  JOB  CATEGORY  YOU  COUNT. 
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EXAMPLE 
FASHION    COUNT   FORM 


Date 


JuIl^  4,    1969 


Time    (from)     ^'-00  P-^-     (to)      ^-45  p.m. 
Place  MuyUc^pat  PoAk 

Occasion      P^cyita  and  Vanai 
Weather 


Sunny 


GIRLS 

. 

BOYS 

i 

SKIRT  LENGTH 

HAIR  LENGTH 

i 

( 

10"  above  knee 

1 

1 

I   Crewcut 

1        i 

/ 

Midthigh 

rH4  n-u 

[hKJ   rHJ  1  1  1 

n 

;  Short,  brushed  over 

hH4   rHJ  I 

10 

4"  above  knee 

15 

Top  long,  sides  short 
at  neck 

l>U  THJ 
r~H4  rHJ    ; 

l>kl  1       ! 

26 

2"  above  knee 

r>u 

5 

Top  long,  sides  over 
ear 

rwj  1 1 1 1 

9 

Top  of  knee  cap 

1 1 

2 

Below  ear,  on  neck 

n        1 

2 

Other 

' 

Shoulder  length 

" 

2 

Not  wear  ing 
a  skirt 

II II       ;   4 

- 
1  Other               1 

Total  People  Coun 

! 

ted 

SO 

'    ■          ! 

Total  People  Counted 

50 

Summary   and   Comments 


Btdaase,  it  u}(U  a  pZanic,  moi>t  ginZ6  u)2Ae.  MdoJiing 


tk2AA  6ki/itb  to  mtdtlhigk.     At  idhoot  Jut  t6  4"  abovd  tkz.  fenee.     Tkz  nonm 
Ion.  boy6  Aj>  tkz  top  long  and  itdzi  ^konJi  at  mck. 


377-625   O  -  70  -  2 
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FASHION   COUNT   FORM 


Date 


Time   (from) 
Place 


Occas  ion 
Weather 


(to) 


GIRLS 

1  '           '      

BOYS 

1 

. 

. 

1 

[. 

~ 

* 

Total  People  Counted 

1 
f 

t 

Total  People  Counted 

1 

Summary   and  Comments 
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^\AJCR    ^fALLEt    CF    THE 

A/AERIC/V^J    CULTURE 

The  values  following  are  the  ideas  our  country  has  developed  as  to  what  is 
best  and  right  for  the  people  who  live  here.  Values  are  formed  out  of  the 
needs  of  groups  or  individuals.  Values  give  direction  to  our  lives.  They 
tell  us  what  is  most  important  to  us. 


AiA  ERICAS     ^AEUEt 


Consumer  Atti  tude 

Fun 

Material    Comfort 

External    Conformity 

I  ndi  vi  dua 1 i  ty 

Equality  and  Justice 

Truth  and  Honesty 

Achievement  and  Success 
Act i  vi  ty  and  Work 
Humanitarian  Ways 
Efficiency  and  Practicality 
Science  and  Rationality 
Freedom 


Can  you  think  of  any  more 
values  Americans  have? 
List  them  here. 


SOME  OF  THESE  VALUES  INFLUENCE  THE  ROLES  WE  CHOOSE  AND  CLOTHES  WE  WEAR. 
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CC^SUMER     ATTITtDE 


The  dream  of  many  Americans  is  to  buy  the  latest  model  of  any- 
thing on  the  market.   We  consume  ball  games,  magazines,  books, 
scenery,  culture,  and  we  buy  fun  the  same  way  we  buy  clothes.   We 
can  even  buy  fun  in  a  bottle  and  become  a  blond.   There  is  a  tre- 
mendous emphasis  on  youth  and  the  youthful  consumer.   Advertisers 
appeal  to  the  young  in  their  advertising.   WE  CONSUME  FASHION. 
Hippiesjin  rejecting  fashion,  reject  the  consumer  world  and  the 
demands  it  imposes  on  them.   An  historian  many  centuries  from 
now  may  make  the  following  judgement  about  20th  century  Americans 
"For  centuries  the  power  structure  kept  the  middle  class  impotent 
by  forcing  them  to  exhaust  their  limited  resources  buying  a  suc- 
cession of  new  clothes."   (McLuhan: I968: 159)   Do  all  countries 
have  this  consumer  attitude? 
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EXTEI^^/VL 

CCI^FCFiAlTV 


I^CIVICUALIT^ 


The  Constitution  of  our  country  was 
founded  on  the  freedom  of  the  individ- 
ual -  the  right  to  free  speech; to  live 
according  to   ^^^^^^^  one's  beliefs. 
The  history   ^^H^^^   °^  °^^   country 
us   ^1^1^^^^ 
been  a        BH^H^^I 
gle  to         ^^^^^^^V 

of  our         ^^^H^^V  ^^~ 

though  this  is  ^^K^^K^  Ideal  ly  what  we 

believe,  it  is   ^^H^^^     constantly  being 
challenged  when  people  force  others  in  man- 
ners of  dressing  as  well  as  in  ways  of 
thinking.   The  hippies  value  individ- 
uality and  call  it  "doing  your  own 
thing." 
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Equality  and  Justice 

Americans  believe  that  "I  am  as  good  as  the  next  person."  It  is  hard  to  tell 
the  business  executive's  daughter  from  a  laborer's  daughter.  There  is  very 
little  difference  in  the  dress  of  various  classes  of  people.  With  mass  pro- 
duction of  clothing  which  lowers  the  price,  everyone  can  dress  as  well  as  the 
next  person.  Is  everyone  In  America  really  equal  in  this  respect?  Is  anyone 
at  your  school  talked  about  because  they  do  NOT  have  clothes  that  are  as  good 
as  what  others  are  wearing? 

Truth  and  Honesty 

These  are  highly  valued  in  the  American  culture.   The  government  allows  large 
amounts  of  money  devoted  to  research  where  honesty  is  essential  for  success 
and  new  truths  are  searched  for.   We  legislate  so  that  advertising,  packaging 
and  labeling  tell  the  truth  about  products.   How  do  you  think  the  current  em- 
phasis on  dyed  or  bleached  hair  and  wiglets  fits  in  with  this  American  value? 
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THE  FUTURE  A%/iV    CUAfcslSE 

CUR  \//\  LUES 

Already  we  have  seen  how  the  image  of  the  "Ideal  man"  or  "ideal  woman"  is  chang- 
ing.  The  male  and  female  roles  are   not  the  same  for  every  generation.   The 
ideal  male  of  the  industrial  age  was  "all  man."  He  was  aggressive,  competitive, 
logical.   He  hardly  ever  showed  emotion.   He  is  usually  glorified  In  the  west- 
erns on  TV.   The  less  emotion  he  showed, even  when  shooting  someone,  the  more  of 
a  man  he  was  considered.   The  Ideal  woman  was  just  the  opposite.   She  was  emo- 
tional, intuitive,  practical  and  submissive  (McLuhan  1967:56). 


Today's  young  men  and  women  are  rejecting  these  Ideals  of  men  and  women  and  are 
creating  their  own.   As  a  result,  ideal  men  and  women  are  becoming  more  alike. 
The  young  males  today  are   no  longer  afraid  to  display  what  you  may  call  "fem- 
inine" values.   They  are  willing  to  reveal  that  they  have 
feelings,  weaknesses,  and  that      CTifc^^^^^k  they  are  human.   The 
Beatles  were  one  of  the          (^^^gg=^^  first  groups  to  display 
gentleness  and  sensi-            li^f^^Nw  tivlty  In  men. 


One  of  the  reasons 
formity  In  dress 
may  be  an  ex- 
depth  Involve- 
1 i  fe.   Soci  al  r i  t- 
is  a  very  Important 
of  this  age. 


Marshall  McLuhan  has 

returning  to  TRIBAL 

the  Electronic  Revolution 

Tribal  men  everywhere  regard 

parts  of  Nature.   The  Individual 

Today  with  JV,  we  have  a  global  village 


for  youth  con- 
and  hairdo 
press  ion  of 
ment  in  social 
ual i  sm  of  dress 
value  to  people 


said  that  we  are 
VALUES.   He  said  that 
has  caused  this, 
themselves  as  integral 
is  merged  with  all  society, 
n  which  all  Information  can  be 


shared  at  once  by  everyone  and  where  all  walls  between  people  are  coming  down 
(McLuhan  1968:152).   Sometimes  it  is  hard  for  young  people  to  accept  the  values  of 
their  parents  who  were  cut  off  from  the  world  and  usually  confined  to  their  own 
neighborhood  group. 
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#  CLOTHES  HELP  FILL  YOUR  PSYCHOLOGICAL  NEEDS 

One  of  your  main  needs  is  to  be  independent  of  adults.   At  the  same  time 
you  have  a  strong  need  to  conform^ and  therefore  value  belonging  with  a 
group  of  people  your  own  age.   You  also  value  appearing  attractive  to  the 
oppos  i  te  sex. 

You  express  this  value  of  belonging  by  choosing  clothes  that  everybody 
else  in  the  group  is  wearing.   There  is  some  evidence  that  youth  who  do 
not  express  this  need  to  belong  through  their  appearance  are  often  those 
who  have  low  social  confidence  and  participation    (Ryan:29A).  The  degree 
to  which  you  value  belonging  and  group  approval  determines  how  you  choose 
your  clothes. 

•  individual  values 

Because  adolescence  is  an  insecure  period,  appearance  assumes  a  great  im- 
portance.  Conforming  to  the  group  helps  develop  social  confidence  and 
identity.   This  is  sometimes  the  first  step  in  learning  to  be  an  Inde- 
pendent person  with  a  special  place  in  society. 

As  you  ma'ture  and  acquire  more  Individual  values  that  go  along  with  a 
sense  of  security,  you  may  feel  a  lesser  Interest  In  and  need  for  clothes. 
Until  that  time,  however,  the  effects  of  wearing  unacceptable  clothes  can 
have  a  devastating  effect  upon  you. 

The  more  secure  youth  may  be  the  ones  who  are  leaders.   One  study 
found  that  the  originators  of  fads  were  members  of  prestige-bearing 
cliques  and  were  generally  leaders  in  other  types  of  activities.   They 
also  tended  to  be  popular  with  the  opposite  sex   (Janney) . 

•  how  CAN  YOU  LEARN  ABOUT  VALUES? 

One  way  to  learn  to  know  yourself  and  your  values  is  to  think  about  what 
you  have  done  in  the  past,  how  you  have  lived,  and  how  you  are  living. 
You  can  tell  what  others  value  by  observing.   Appearance  can  tell  quite  a 
lot  about  another  person's  values.   What  others  wear  or  do  NOT  wear  tells 
us  what  Is  important  to  them. 
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EXPERIMENT    2 


T   RESULTS  FROM  FASHION  COUNTS 

Write  here  a  short  summary  of  what  you  found  out  from  your  fashion  count: 


Would  you  consider  yourself  fashionably  dressed?   Explain  your  dress  in 
relation  to  the  norm. 


Do  you  ever  wear  high  fashion  clothes?       Yes 
When  and  where  if  the  answer  to  the  above  is  Yes? 


No 
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2 

Make  a  1 
to  you. 

HOW  DOES  YOUR  CLOTHING  EXPRESS  YOUR  VALUES? 

importance 

ist  of  four  values  you  have.   List  them  in  the  order  of 

1 

Do  your  roles  (expressed  in  activities)  coincide  with  your  values?   Make  a 
list  of  activities  in  which  you  participate  every  week.   List  the  ones  first 
where  you  spent  the  most  time  through  to  the  ones  where  you  spent  the  least 
amount  of  time. 


Are  you  happy  with  the  clothes  you  have  for  each  of  these  activities? 

Yes No  

What  would  you  change  if  you  could?  


Do  you  have  the  most  clothes  for  the  activities  you  spend  the  most  time  on? 

Yes  No  

Explanation  if  needed:  
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WHAT  KIND  OF  MALE  OR  FEMALE  DO  YOU  VALUE? 


Write  here  a  description  of  your  ideal  man.   Include  with  this  a  descrip- 
tion of  his  appearance,  including  clothing. 


Write  here  a  description  of  your  ideal  woman.   Include  with  this  a  de- 
scription of  her  appearance,  including  clothing. 


If  this  description  is  different  from  what  your  parents  value,  describe 
here  how  i  t  di  f fers . 


Do  you  feel  that  you  have  about  the  same  values  your  parents  have? 
Yes  No Explain  below. 
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3 

ADVERTISING  AND   VALUES 

Make   a   notebook  of  ads    from  magazines.      This  will    help  you   understand  how 
advertisers   appeal    to  your  values    and   make   you  want    to  buy    their   product. 
Advertisers-  can   often  make  your    roles    In    life   seem  easier    to   carry   out    if 
you   buy    their   product. 

, 

^*            YJS 

^                  ^ 

Include    in    the 

NOTEBOOK: 

The   ad. 

Short    list   of   values    appealed    to  by    the  ad. 

Role    the    product   will    help   you    to   carry   out. 

Example: 

Notice    the   ad   "Blonds    Have  More   Fun."     Which   American   value   does 
this   have   great   appeal    for?      What   kind  of    role   does    being   a   blond 
help  with?      How  do  advertisers    appeal    to  men    to  buy   clothes   and 
cosmetics?    (or)    do   they   appeal    to  women    to  buv   for  men? 
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4 


AMERICAN  VALUES  VS.  VALUES  OF  OTHER  COUNTRIES 


Make  a  picture  notebook  of  people  from  a  country  who  have  values  different 
from  your  own  or  the  American  culture.   Try  to  explain  why  their  clothing 
represents  different  values. 


Example: 


Americans  value  cleanliness.  We  like  to  smell  clean  and  cologned 
and  to  wear  neat,  pressed  clothes.   Not  all  countries  are  able  to 
value  cleanliness  and  neat  clothes  as  Americans  do.   Do  you  know 
why  or  why  not? 


Cut  out  one  picture  that  would  represent  another  country's  people.   Give 
some  explanation  to  go  along  with  the  picture.   You  may  choose  any  of  the 
values  listed  on  the  information  sheet. 


— 

■■ 

Haiti 

Val ues 

Kind   of   clothing  worn 

^ 
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H€W  OTHERS  SEE  YOU 


JUST  AS  GROUPS  ARE  DIFFERENT  FROM  ONE  ANOTHER,  INDIVIDUALS  WITHIN 
A  GROUP  VARY  A  GREAT  DEAL  IN  THEIR  THINKING  ABOUT  CLOTHING  AND 
THEMSELVES. 


SELF  l^/\eE 


Do  you  think  other  people  see  you  as  you  see  yourself?  Has  your 
clothing  given  other  people  the  impression  you  want  to  give  them? 
Inappropriate  clothing  and  appearance  can  be  an  indication  of  an 
insecure  personality. 

The  picture  you  have  of  yourself  is  called  your  self  image.   Your 
self  image  is  a  function  of  the  feelings  and  attitudes  you  have 
about  yourself,  your  appearance,  abilities,  failings,  and  the  total 
organization  of  characteristics  which  you  perceive  as  distinguish- 
ing yourself  as  an  individual.   Your  self  image  may  or  may  not 
agree  with  how  other  people  see  you.   You  may  consider  yourself 
well  dressed  by  your  standards  and  others  may  consider  you  about 
average  by  thei  rs . 
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THROUGH 
THE 

LCCKIKie    eiASS 

How  others  see  you  is  1 i ke  see- 
ing your  reflection  in  a  mirror 
(Cooley : 1 52) .   You  see  your  face,  figure 
and  dress  in  the  mirror  and  are  interested 
in  them  because  they  are  yours.   You  are 
pleased  with  them  depending  upon  how  well  they 
measure  up  to  what  you  would  like  them  to  be. 

In  the  way  you  see  your  own  reflection  in  the  mirror, 
you  look  at  other  people  and  try  to  imagine  what  they 
think  of  you,  your  appearance,  manners,  character  and 
f r  i  ends . 

WHAT  YOU  IMAGINE  THEY  THINK  OF  YOU  HAS  AN  EFFECT  ON  YOU, 

You  have  an  ideal  self  in  mind  which  you  feel  you  must 
measure  up  to.   It  has  three  parts: 

-^^  it  forms  an  opinion  of  how  it  appears  to  others 

M^^   it  imagines  how  others  judge  this  appearance 

♦^  it  reacts  with  a  positive  or  negative  feel- 
ing to  this  imagined  judgment 

It  is  hard  to  look  in  the  mirror  and  have  it  tell 
you  what  other  people  think  of  you. 

^What  really  makes  you  feel  pride  or  shame  in 
your  appearance  is  not  the  mechanical  re- 
flection of  yourself  in  the  mirror, 
but  the  IMAGINED  EFFECT  YOU  THINK 
THIS  APPEARANCE  HAS 
ON  OTHER  PEOPLE. 


28 


¥EEI4  YEARS 


While  you  are    in  your  teens  you  are 
growing  in  many  ways.   You  are  try- 
ing to  find  out  who  you  are    and  what 
you  want  to  do  with  your  life. 

You  are  striving  to  be  a  strong  in- 
dividual with  a  self  image  with 
which  you  can  be  comfortable.   This 
is  one  reason  you  find  it  intrigu- 
ing constantly  to  try  out  new  dress 
styles,  cosmetics,  shaving  lotions 
or  haircuts.   YOU  ARE  ALSO  TRYING 
TO  DRESS  FOR  THE  NEW  ROLES  IN  WHICH 
YOU  CONSTANTLY  FIND  YOURSELF  (Wax: 
591). 

You  accept  some  people  and  not 
others,  some  dress  styles  and  not 
others,  you  want  to  become  a  cer- 
tain person  and  not  another 

IN  THIS  WAY  YOU  ARE  CHOOSING  THINGS 
WHICH  WILL  MAKE  UP  THAT  SOMETHING 
that  is  uniquely  YOU. 

By  choosing, you  get  to  know  the 
things  in  life  that  are  important 
to  you.   In  this  way  you  develop 
a  strong  self  image. 
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Your  Image  of  Yourself  Changes  As  You  Grow  Up 

Every  job  or  position  you  have  In  school  or  at  home  changes  your  image  of 
yourself.   You  change  your  image  to  agree  with  the  roles  you  have  in  life, 
While  you  were  in  Junior  High  School,  you  dressed  like  the  pupils  there 
were  supposed  to  dress.   You  wore  the  fashion.   When  you  went  to  High 
School,  you  probably  wanted  new  clothes  that  would  Identify  you  as  being 
in  High  School.   You  didn't  want  anyone  to  think  you  hadn't  grown  up  one 
whole  year  by  still  wearing  your  "Junior  High  Clothes." 


Clothes  Help  You  Feel  Good  About  Yourself 

Clothing  that  makes  you  feel 
more  poised,  more  confident, 
and  more  In  control  of  any 
situation  are  clothes  that 
tel 1  others  about  your  best 
self. 


If  your  clothes  keep  you  from 
having  these  positive  feelings, 
then  they  may  not  be  the  right 
clothes  for  you  or  the  role 
you  have. 

You  should  try  to  analyze  the 
reasons  why  these  clothes  do 
not  coincide  with  your  self 
image.   You  may  want  to  refer 
back  to  What  Cloth Ing  Tel  Is 
and  read  again  the  part  on 
"Learning  Acceptable  Dress." 


30 


EXPERIMENT  3 


H€V  DC  ClUERS    SEE   Z€t 

RATING   SCALE 

This  Is  a  rating  scale  that  can  be  used  with  a  group  of  people  to 
see  whether  you  look  at  yourself  in  the  same  way  the  group  does. 
For  this  experiment  you  will  need  the  Explanation  of  Ratings 
sheet  and  the  sheet  for  Evaluating  Others.   Mai<e  your  final 
record  on  the  chart  below  by  circling  the  numbers  given 
you  in  your  rating. 

HOW  TO  RATE:     You  rate  yourself.     You  write  down 
how  you  th  ink  the  group  would  rate  you.     The 
group  rates  you.   When  all  three  ratings  are 
the  same  for  you,  that  means  you  have  a 
fairly  good  idea  of  the  image  you 
are  presenting  to  others. 

Use  this  scale  for  your  permanent  record. 


Over-all  Appearance 

My 

Op  in  ion 

What 

1 

Thlnl< 

c  th 

e 

What 

the  Group 

in  Rel ationsh  ip  to  - 

of 

Myself 

Group 

Th 

inks 

of 

Me 

Actual ly 

Thinks  of  Me 

1 

1 

1 

Being  wel 1  Dressed 

2 

2 

2 

(includes  grooming) 

3 

k 

5 

3 

k 
5 

3 

5 

1 

1 

1 

Face  and  Figure 
(or  build) 

2 
3 

5 

2 

3 
k 

5 

2 
3 
k 
5 

1 

1 

1 

2 

2 

2 

Individuality  in  Dress 

3 

k 

5 

3 

k 

5 

3 

k 
5 

1 

1 

1 

2 

2 

2 

Confidence 

3 

5 

3 
k 
5 

3 

k 

5 

5"!  Somewhat  Below  Average 
5.  Much  Below  Average 

(See  Explanations  of  Ratings  Sheet  for 
detaTl  on  each  number) 


"  Rating  -  -  1.  Much  above  Average 

2.  Somewhat  Above  Average 

3.  Average 
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EXPLANATION   OF   RATINGS 


A.  WELL  DRESSED 

1.  He/she  is  exceptionally  well  dressed.   His/her  clothes  reflect  excellent  taste 
and  they  are  always  well  cared  for.   He/she  always  dresses  appropriately  for 
the  occas  ion. 

2.  He/she  is  better  dressed  than  the  average  person  with  whom  you  go  to  school, 
but  not  as  well  dressed  as  the  boy/girl  described  above. 

3.  His/her  clothing  may  be  described  as  that  of  the  average  boy/girl  with  whom 
you  go  to  school.  At  times  he/she  may  give  a  better  than  average  or  poorer 
than  average  impression. 

k.    He/she  is  less  well  dressed  than  the  average  boy/girl,  though  not  as  poorly 

dressed  as  the  boy /girl  described  below. 
5.  He/she  is  very  poorly  dressed.   He/she  evidences  an  unawareness  or  indifference 

to  proper  dress. 

B.  FACE  and  FIGURE/BUILD 

Use    1    to   5   evaluations.      They   are   brief   because  we  wish  to   know   the  over-all 

impression   of   each   boy/girl    rather    than   your  evaluation  of   his/her   specific 

physical    features.      Keep    in  mind    that  you   are   comparing  with    the  average  boy/ 
girl   with   whom   you    go    to    school. 

C.  INDIVIDUALITY 


g 

3.  H 
k.    H 

g 

5.  H 


s/her  clothes  are  extremely  individual. 

s/her  clothes  show  somewhat  more  individuality  than  those  of  the  average  boy/ 

rl,  but  not  so  much  as  those  of  the  boy/girl  described  above. 

s/her  clothes  show  about  as  much  individuality  as  those  of  the  average  boy/girl 

s/her  clothes  show  somewhat  less  individuality  than  those  of  the  average  boy/ 

rl,  but  not  as  little  as  those  of  the  person  below. 

s/her  clothes  show  virtually  no  individuality  at  all. 


CONFIDENCE 

1.  He/she  is  always  confident  of  his/her  ability  in  any  situation.   Almost  nothing 
could  reduce  his/her  complete  confidence  in  himself/herself. 

2.  He/she  has  a  higher  degree  of  self-confidence  than  most  boys/girls,  though  at 
certain  times  he/she  may  not  appear  completely  self  assured. 

3.  He/she  has  as  much  self-confidence  as  the  average  boy/girl. 

k.    He/she  has  less  self-confidence  than  the  average  boy/girl,  but  is  not  completely 

lacking  in  confidence  as  the  boy/girl  described  below. 
5.  He/she  is  extremely  unsure  of  himself/herself.   In  almost  every  area  of  activity 

he/she  feels  his/her  inadequacy. 


Ryan,  Mary  S.  "Perception  of  Self  in  Relation  to  Clothing."  Psychological  Effects 
of  Clothing,  Part  IV.   Cornell  University,  Ag.  Experiment  Station, 
Bulletin  905.   Ithaca,  N.Y.   August  195^. 
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FOR  EVALUATING  OTHERS 


Pi  rections:   Cut  along  lines  and  use  each  slip  to  evaluate  one  member.   Refer 
to  Explanation  of  Ratings  Sheet  and  use  the  number  which  best 
describes  each  person  in  each  rating. 


Name  of  Person  you 
are  Evaluating 

Wei  1  Dressed 

Name  of  Person  you 
are  Evaluating 

Wei  1  Dressed 

Face  and  Build  or  Figure 

Face  and  Build  or  Figure 

Individual i  ty 
Confidence 

Indi  vidual i  ty 
Confidence 

Name  of  Person  you 
are  Evaluating 

Wei  1  Dressed 

Name  of  Person  you 
are  Evaluating 

.  Wei  1  Dressed 

Face  and  Build  or  Figure 

Face  and  Build  or  Figure 

1 ndi vidual i  ty 

1 ndi  vi  dual i  ty 
Confidence 

Confidence 

Name  of  Person  you 
are  Evaluating 

Well  Dressed 

Name  of  Person  you 
are  Evaluating 

Wei  1  Dressed 

Face  and  Bui  Id  or  Figure 

Face  and  Build  or  Figure 

Indi  vidual i  ty 
Confidence 

1 ndi vidual i  ty 

Confidence 

;  Name  of  Person  you 
;  are  Evaluating 

i  Wei  1  Dressed 

Name  of  Person  you 
are  Evaluating 

Wei  1  Dressed 

1 

!  Face  and  Build  or  Figure 

Face  and  Build  or  Figure 

Ind  i vi  dual i  ty 
Conf i  dence 

1 ndi  vidual i  ty 

Conf  i  dence 
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EXPERIMENT      3 


1 


DID  ALL  THREE  RATINGS  COINCIDE  FOR  YOU? 


If  the  three  ratings  were  not  the  same  for  you,  that  may  mean  that  one  or 
both  of  two  things  is  taking  place.   These  are:  You  are  not  telling  others 
by  means  of  your  clothes  and  appearance  what  you  want  to  tel 1  them.   Other 
people  do  not  see  you  as  you  see  yourself. 


Do  you  see  yourself  as  others  see  you?   Interpret  your  ratings  in  the 
spaces  below. 


Being  wel 1  dressed 


Face  and  figure  or  build 


Individuality  in  dress 


Confidence 
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2 


HOW  COULD  YOU  IMPROVE  YOURSELF? 
(Write  down  a  definite  plan:) 
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IMPORTANT  ASPECTS    OF  THE    SELF 

Make   a    list  here   of    the  qualities    that  you    think    really   determine   a   person's 
worth. 


Make  a    list  here  of    the  qualities    that    the   people  most   admired   at   school    are 
admired   for. 
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FII^DI^e    rCURSELF 

People  use  clothing  to  show  who  they  are  and  how  they  see  themselves. 


The  teen  years  are    the  years  of  finding  yourself  and  what  you  will  do 
with  your  life.   They  are  idealistic  years  when  you  set  your  goals  and 
strive  for  them.   This  searching  for  self  may  become  evident  in  two 
ways  . 


iFiBimBUMim 


You  have  a  strong  need  to  express  this  new  self  you  are  constantly 
discovering.   This  is  one  reason  you  often  experiment  with  new  styles, 
haircuts,  make-up  and  fashions.   You  are  trying  to  find  an  image  of 
yourself  with  which  you  can  be  comfortable  and  that  expresses  your  own 
unique  personality.   You  will  be  the  last  to  wish  to  copy  others  or  be 
1  ike  anyone  el se. 

CONFORMITY 

While  you  want  to  be  "different,"  you  don't  want  to  be  "too  different." 
Because  this  is  an  insecure  period  in  your  life,  you  probably  feel  a 
strong  need  to  belong  to  and  identify  with  a  group  of  people  your  own 
age.   Conforming  in  dress  is  a  way  of  expressing  and  fulfilling  this 
need.   Some  youth  feel  this  need  more  than  others.   Conformity  also 
shows  up  in  identifying  with  people  you  admire.   You  will  be  especially 
attracted  to  people  who  are  more  successful  than  you  are.   You  may  try 
to  obtain  their  success  by  copying  their  way  of  dressing  and  mannerisms. 
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you  DO  NOT  ALWAYS  SEE 
YOURSELF    REAUSTICALLY 


DEFENSES 


When  life  gets  difficult,  almost  all  youth  at  some 
time  use  defenses  to  protect  themselves.   The  way  youth 
dress  sometimes  reveals  the  problems  they  are  having.   They 
will  use  dress  to  cover  up  their  real  selves. 


The  youth  who  "covers"  usually  does  not  see  himself  as  his 
friends  or  other  youth  do.   This  person  may  have  conflicts 
with  people  because  of  this.   He  may  not  be  liked  at  school, 
yet  no  one  Is  really  able  to  place  a  finger  on  WHY  NOT? 


These  defenses  or  "cover"  that  the  young  may  use  are  some- 
times good  if  they  do  not  last  forever.   For  a  short  period, 
they  help  one  mature.   You  may  call  it  "GOING  THROUGH 
STAGES."  You  may  be  one  or  a  number  of  these  people 
at  sometime  in  your  life.   If  you  can  see  yourself 
being  one  of  these  people,  you  are   probably  al- 
ready on  your  way  to  becoming  a  more  mature 
person  and  finding  out  who  you  are  and 
your  place  in  1 i  fe. 


^0 


YOUTH   WHO  MA/   NOT   SEE  THEMSELVES 

REALISTICALLY 


THE   eCNFCR#AER 
€R  CCPIEFl 


This    person    never   seems    to  make 
choices   on   his   own.      He   doesn't 
seem  as    interested    in   being   an 
individual    as    he  does    in   becom- 
ing a   carbon    copy   of   people  he 
admires.      Too  much   of   this    in- 
dicates   insecurity.      A  girl    may 
copy    the  most   popular   girl    at 


school    in   dress    and   manners.      Although    they   may    look   alike    in    appearance, 
her   personality   and    Intelligence  may   not  be  anything    like    the  most   pop- 
ular  gi  rl    at   school . 

A  person  may   also  have   a   very   strong   need    for 
status   and   so  he   stays   "cool."     His    personal    likes 
and   dislikes    don't  matter   anymore.      He  says  what 
everyone  else   says    and  wears  what   everyone  else 
wears.      He    is    so   cool    and   frightened   that   someone 
is    going    to   think  he    is    not   "in,"    that  he   doesn't 
have    time    to    think   about   another  person   or    indi- 
viduals   at   all.      He   plays   a    role   for  a   very   cruel 
audience    (he    thinks)    and   he   can't  make   any   slips. 


ThE    FLIFT 


This  may  be  the  girl  who  wants  to  attract  the  boy's 
attention  by  means  of  her  clothes.   She  wears  her 
sweaters  obviously  too  tight  and  skirts  too  short. 
She  may  wear  too  much  make-up  and  too  much  jewelry. 
She  is  not  secure  enough  to  attract  others  by  means 
of  her  personality  so  she  depends  upon  the  sexual 
attraction  affected  by  her  clothes. 
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THE  E^CLSE  ei\/ER 
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This  person  may  want  clothes  he  does  not  really  need  either  because  others 
have  them  or  he  thinks  he  needs  them.   In  order  to  get  them  and  still  not 
admit  the  real  reason  to  himself,  he  uses  false  excuses  for  having  them. 
The  boy  who  says  that  he  must  have  a  certain  sport  coat  or  the  group  at 
school  will  not  accept  him  is  giving  a  false  excuse  about  his  relationship 
to  the  group  and  for  buying  the  sport  coat.   He  does  not  realistically 
look  at  his  own  worth  as  an  individual. 

TEE   PRCJECTCR 

This  is  the  person  who  assigns  qualities  he  does  not 
understand  or  accept  in  himself  to  other  people  or 
another  person.   The  girl  who  says  she  -can ' t  stand 
Twiggy  may  be  tall  and  skinny  herself.   She  looks  for 
someone  else  upon  whom  to  project  her  unacceptable 
qua  1 i  t  i  es . 


THE   CCXXER   EP 


This  is  one  who  will  not  let  you  know  the  real  reasons 
for  his  dress.   He  may  spend  lots  of  time  planning  what 
he  is  going  to  wear  and  yet  say  to  others  who  may  com- 
ment on  his  clothes,  "I  just  threw  this  together."   His 
real  reasons  for  dressing  are  hidden  from  people  and 
opposite  reasons  are  given. 
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fc^€T  Ik^TERESTED 

PERSCfc^ 

This   may   be   the     person  who  just 
doesn't   seem    interested    in 
clothes.      He  will    never   notice 
what  you  are  wearing   and   obvi- 
ously  doesn't   pay   much   attention 
to  his   own   clothes.      At  an   early 
time    in    this    person's    life,    he 
may   have  had  many   very  embarrass- 
ing  and  bad   experiences  with 
clothes.      Because  of   this,    the 
person   may   have   decided    to  put 
clothes   out   of  his   mind   and   just 
say    that    they   don't  matter   and 
are   not    important.       If   this    per- 
son   came   from  a  very   poor  family 
which   did   not   have  money    to  buy 
nice   clothes,    this    individual    may 
have  had    to  wear   shabby    things 
which    caused    lots   of   frustration. 
Accordingly,    the   person   decided 
that   he  would   never    let   clothes 
be  very    important    to  him  any  more. 
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CLCCr  SICPPEF. 


This  may  be  the  teenager  who  has  never  quite  grown  up.   Or  he  may  have 
grown  up  and  then  things  started  getting  tough  and  he  "regressed"  and 
seemed  to  get  childish.   This  person  may  wear  sloppy  clothes  because 
he  wants  his  mother  to  take  care  of  him  again  as  she  did  when  he  was 
younger.   He  is  much  safer  that  way  and  he  doesn't  have  to  face  his 
problems  or  the  real  world. 

You  may  have  noticed  this  person  in  one  of  your  teachers  or  another 
adult.   This  person  dresses  in  the  styles  of  10  or  20  years  ago.   You 
may  wonder  why  this  person  does  not  dress  in  current  styles.   There  may 
be.  other  reasons  but  maybe  this  person  became  fixed  to  the  clothes  he 
wore  when  he  was  happiest.   Maybe  life  became  difficult  and  he  did  not 
want  things  to  change.   One  way  of  remaining  "happy"  was  to  continue  to 
wear  the  clothes  he  wore  when  he  was  happiest.   Maybe  your  teachers 
still  wear  college  clothes  even  though  they  have  been  out  of  college 
for  10  years  or  more.   The  college  years  were  the  happiest,  and  their 
life  has  not  been  as  satisfying  since. 


This  person  may  feel 
so  confused  and 


FEELS 


THE  L€l^4 


llsJADECjUlTE 

This    person   may    try    to  make   up 
for    feelings    of    inadequacy   by 
dressing    in   showy   or   very   ex- 
pensive  clothes   with    the    right 
labels.      Sometimes    these    people 
impress   others    as   being   "ego- 
tistical" but    in    fact  may    feel 
inferior    to  others. 


kit 


IT^S    SAFE 
T€    BE  tl©L/ 

"Cosmetic  and  clothing  advertisers  assume 
everybody  wants  to  be  beautiful.   Actually, 

lots  of  people  want  to  be  ugly.   It  is  safer. 

Being  beautiful  forces  one  out  into  life;  so 

they  put  life  away  by  cultivating  ugliness. 

This  is  not  done  consciously,  of  course,  but 
is  none- the- less  a  major  effort  by  a  lot 
of  frightened  people.   They  work  at  it 
with  evident  success."   (McLuhan  1968:159) 
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EXPERIMENT   4 


1 


FAMOUS  YOUTH  AND  THEIR  CLOTHES 


Your  leader  will  show  you  a  picture  of  10  famous  youth.   See  if  you  can 
identify  the  picture.   Record  your  answers  in  the  spaces  below  and  op- 
posite the  blank  where  you  have  identified  the  person,  write  down  your 
opinion  about  their  clothing. 


Identify  Famous  Person  Your  Opinion  About  Their  Clothes 


Record  here  the  one  you  liked  best: 


k6 


Think  about  people  you  have  admired, 
you  admire  very  much. 


Write  down  the  name  of  one  person 


c^^^iS) 


Qr^^CT) 


What  about  this  person  did  you  admire? 


Write  down  the  name  of  one  person  whose  way  of  dressing  you  admire  and 
explain  what  you  like  about  the  person's  appearance.  


kl 


DEFEI^SES 


Study  the  descriptions  in  your  INFORMATION  SHEET  of  the  youth  who  have  not 
understood  their  present  role  realistically  or  who  may  look  at  themselves 
differently  than  other  people  do.   CAN  YOU  THINK  OF  MORE  ACCURATE  DESCRIP- 
TIONS OF  THESE  PEOPLE  IN  TERMS  OF  WHAT  THEY  WEAR?   Use  the  people  you  re- 
member seeing  at  school  and  write  a  description  below  of  this  person.   Hand 
this  in  to  your  leader  and  ask  her  to  summarize  all  the  descriptions  the 
group  made  and  share  them  with  you. 
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o<ccuder  Qwe/i 


P^medx^ 


G(Hie^  1/1  n 
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l\lot  !)ntenedeoL  PeMon 


Glock  ^i(pp/peA^ 
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Om  Wm  ^eeli  9nadeau<de 
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x(me^ 


9U  Ma^  %  Re  ^^ 
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PROPER  DRESS  FOR  TEACHERS 

Write  here  what  you  consider  proper  dress  for  teachers.   In  considering 
this  proper  dress,  write  down  the  kind  of  dress  or  clothes  the  teacher 
you  most  admire  would  wear. 
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UNIQUELY  YOU 

What  colors  and  styles  in  your  wardrobe  distinguish  you  as  unique? 


>^ 


Where  do  you  get  ideas  for  the  clothes  in  your  wardrobe?   Do  fashion 
magazines  influence  your  buying?   Do  you  have  many  things  that  are 
like  what  your  friends  have?   (Not  exact  copies,  but  similar  styles.) 
Write  in  the  space  below  the  things  you  think  have  the  most  influence 
on  the  clothes  you  buy. 
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SUPPLEMENTARY  MATERIALS   TO   USE  WITH   YOUTH   GUIDE 

Finding,    Getting,    and    Keeping    a   Job.      A   packet   put    out   by    Penney 's. 
Excellent    to  use    for    role   playing   situations    as    suggested    in 
Experiment    k.    Youth    Guide.     (  Price:  $1.00)  May  be  ordered  from: 

Education  and  Consumer  Relations,  J.C.  Penny  Company,  1301  Avenue 
of  the  Americas,  New  York,  New  York  10019. 

Dress    Right   Program   for  Youth.      A   set  of    13    programs    for  youth    published 
by    the  American    Institute  of  Men's    and   Boy's  Wear.      Especially   useful 
to  supplement   Youth   Guide   are   Skit   Format,    "Rate   Your  Date"   Quiz  Sheets, 
"Preparing    for   a  Job    Interview,"   "Does   Your    Image   Project,"   and   "Your 
Life   Style."     May   be  ordered:    Richard   Smith 

American    Institute   of  Men's    and   Boy's  Wear 
1290  Avenue   of    the  Americas 
New  York,   New  York        10019 
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